
For survey-identified market gaps, check the website under Economic Development. 

Results Summary 
57% of respondents responded with 
physical copies of the questionnaire, 
43% responded online. 

77.78% of respondents’ household 
members do not work in town, either 
because they have jobs outside town 
(12.67%) or are not working (68.57%). 
11.11% of overall respondents work both 
in and out of Town. 

12% of respondents have or will have 
children in the daycare or school in the 
next 5-10 years.  

There are 16 one-person households 
(35.56%), 18 two-person households 
(40%), four three-person households 
(8.89%), three four-person households 
(6.67%), one five-person household 
(2.22%), and two respondents that did 
not provide their household size 
(4.44%). Roughly 76% of respondents 
live in one- or two-person households. 

People move here primarily for the 
atmosphere, with the next highest 
options being housing, then family 
history and a sense of security/safety.  

Respondents who don’t use services or 
businesses in Town struggle due to 
accessibility concerns that seem largely 
unrecognized by other respondents, 
signifying mobility loss causes a loss of 
connection in Lafleche. Respondents 
who leave for services or businesses do 
so because quality, quantity, cost and/or 
availability do not meet their needs. 

The Town’s municipal landfill (70%), 
recycling services (70%), compost area 
(65%), and library (58%) are the most 
utilized services and the only services 
reaching more than half of respondents. 
The services reaching more than a 
quarter include the community hall 
(43%), places of worship (38%), skating 
rink (35%), Club 50 (30%) and curling 
rink (25%). The ball diamonds, splash 
park and school playground are all 
utilized by 23% of respondents; the 
museum is utilized by 20%. Music 
lessons reach 5% and the campground 
reaches 3%. 

On how people would like to be 
notified, the majority (67% and 52%, 
respectively) see notices at the post 
office and on Facebook. 40% would like 
notices over email, 24% over text, 21% at 

the municipal office, and 12% over a 
telephone call. 

The grid question for identifying 
interest in various developments 
showed the highest interest in service 
development. Only one response said 
not important, 13 said somewhat, and 25 
said very. The next priority was 
programming, services, and facilities for 
all ages, with children’s and 
youth/young adults’ ranking highest. 

In regard to priorities, they are roads, 
underground infrastructure, sidewalks, 
economic development, and reserves. 

People generally are satisfied with speed 
limits, signage, accessibility, lighting, 
sewer lines and drainage and water 
quality. They are generally dissatisfied 
with sidewalk and road quality and are 
generally somewhat satisfied with 
neighbourhood appearance and council 
and admin communication.  

Generally, people find they are able to 
reach the admin and the social media 
account is useful, and are nearly evenly 
split on the usefulness of the website. 
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